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AAP Work Examples and Analytics (First 90 Days):  
 

I. Social Media 

a. AAP Facebook 

i. New Page Likes: 139 Likes  

ii. Organic Post Reach: 11,723 People 

iii. Post Likes: 1,300 Likes 

iv. Post Engagement: 2,812 Total Engagements 

v. Organic Video Views: 770 

vi. Initiated daily tending hashtags: #MemberMonday, #TechnologyTuesday, 

#WorldWideWednesday, #ThursdayThoughts, #FlashbackFriday – Drives traffic 

to AAP FB Page and heavily boosts engagement  

1. A #ThursdayThoughts post generated 3,200 people reached, that is over 

2,000 more people reached with that one post than a post about 

highlights from our 2016 Annual Meeting 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

2 | P a g e  
 

b. AAP Twitter 

i. New Followers: 332 Followers 

ii. Twitter Mentions: 206 Mentions 

iii. Profile Visits: 6,141 Visits  

iv. Tweet Impressions: 112,825 Total Impressions 

1. In each of the last three months, there were more total Tweet 

Impressions than AAP’s Annual Meeting month of February (Upward 

Trend Continuing) 

v. Initiated daily tending hashtags: #MemberMonday, #TechnologyTuesday, 

#WorldWideWednesday, #ThursdayThoughts, #FlashbackFriday – Drives traffic 

to AAP Twitter Page and heavily boosts engagement  

 

c. AJPM&R Facebook 

i. New Page Likes: 407 Likes  

ii. Organic Post Reach: 1778 People 

iii. Post Likes: 258 Likes 

iv. Post Engagement: 401 Total Engagements 
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d. AJPM&R Twitter 

i. New Followers: 441 Followers 

ii. Twitter Mentions: 19 Mentions 

iii. Profile Visits: 1,412 Visits  

iv. Tweet Impressions: 40,417 Total Impressions 

 

 

 

 

 

 

 

 

 

 

 

 

Communication:  

I. Press Releases 

a. Drafted two press releases – “Are you READI?” & “The Association of Academic 

Physiatrists (AAP) Honors 2016 Award Winners” 

b. Submitted three press releases through a newswire (Newswise)  

c. “The Association of Academic Physiatrists (AAP) Awarded Honor of Hosting 

International Society of PRM (ISPRM) 2020 Congress in the United States” press 

release attributed 1997 hits and it was picked up by numerous online outlets  

d. Total Press Releases – 13 

e. Total Hit Counts – 23,339 

i. Average hits per article – 1,795 

f. Total Unique Reporter Subscribers - 4,480 

g. Total Unique Media Relations Professional Subscribers – 3,923 

h. Total Unique Public Subscribers – 15,426 

i. Overall Total Unique Subscribers – 23,829 

j. Total Media Outlets Subscribing (United States) – 1,731 

k. Total Media Outlets Subscribing (International) – 519 

l. Most Popular News Release – “Smoking Cigarettes Can Be a Chronic Pain 

in Your Neck” with   2,483 Hits 

http://www.physiatry.org/page/ISPRM2020
http://www.physiatry.org/page/ISPRM2020
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Initiative: 

I.    “Coming Home” Lapsed Member Campaign (Ongoing) 
a. Developed a member recruitment mailing and email campaign titled, 

“Coming Home”, to persuade AAP’s lowest hanging fruit, former 

members whose membership lapsed within the past 5 years 

b. Sent to 1,326 former members  

c. Splash Page on Website to monitor traffic: 199 Page views 

1. Unique Page Views: 121 

2. Avg. Time on Page: 3:41 seconds 

d. Mailed letter from AAP’s Membership Chair, D.J. Kennedy and a 

follow-up email 

e. 2 Follow-up emails have been sent out 

f. 1 more follow-up email will be sent out 

g. 18 members have returned since August 1st  
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II. SEO  
a. Spearheaded movement to improve Search Engine Optimization and increase traffic and 

viewership to AAP’s Website (Early Stages) 

b. Contacted Google and verified Association of Academic Physiatrists business  

c. Top 3 spot when searchers Google “Physiatrists” as well as dominating the page with a 

Verified Google Business Profile (See Below) 

d. Top 5 spot when Searchers Google “Find a Physiatrist” (See Below) 
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Membership: 

I. Administrative Directors Council  

a. 40/82 – Total prospective PM&R Administrative Directors are members of AAP 

b. The remaining 42 Administrative Directors who are not members of AAP  are 

being actively sought after through calls from prominent ADC members of AAP  

 
II. Resident & Fellows Council  

a. Implemented  a social media subcommittee within the RFC consisting of three 

members 

b. Started a Google Group (ListServ) for all In-Training Resident and Fellows within 

AAP to help with communication efforts  

c. New Twitter Account: @AAPhysiatry_RFC – Build Resident and Fellow Council 

through higher social engagement across many platforms  

d. New Quarterly RFC Newsletter: “Physiatry In Motion” – 2 Issues thus far 

e. Coordinated and Invited Lynne Hughes to speak at the Annual Meeting for the 

Resident Track on “Physician Burnout” 

f. New RFC Facebook Page and Facebook Group  

 

III. Abstract Submissions  

a. 76 Active Submissions 

b. 43 Completed Submissions 

c. Last year, as of 7/29 – Only 16 Completed Submissions  

 

II. New AAP Representative for AAMC 

a. Most applications submitted in the history of this process (18) 

b. Selected Venessa Lee from the University of Utah School of Medicine  

 


